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To provide a practical education for future business leaders. Our bachelor's programs, embedded with a decisive entrepreneurial spirit, are created 
to prepare gifted and determined individuals for a career in our world's ever-changing economy. 
At the core of our bachelor's program is our practical approach 
to managing and leading. We offer a relevant course of study for 
tomorrow's managers and for individuals striving to enhance their 
value within an organization. From the direction of our unsurpassed 
faculty - most have doctorates in their fields - to our innovative 
approach to learning, you will acquire the knowledge to empower 
your life and career, wherever they may take you. 
The Huizenga School is housed in a five-story, state-of-the-art 
faci lity named for entrepreneur Carl Desantis. The facility is 
equipped with wireless connectivity for students , compressed video/ 
teleconferencing c lassrooms, a lecture theater, computer labs, 
conference facilities, and a business services/copy center. 
Other resources include NSU's library. the largest in the state. 
which is accessible online. 
To make meeting your educational goals as convenient as 
possible, we offer the following: 
• Largest library facility 
in Florida 
• Safe campus environment 
with ample parking 
• Numerous computer labs 
• An abundance of campus 
life: clubs, organizations, 
activities, and athletics 
• Close proximity to beaches, 
night life, shopping centers. 
and professional sporting 
teams 
• Average yearly temperature 
of 78 degrees 
• Personal bathrooms in 
all dorm rooms 
• Campus shuttle system 
• Average of 20 students 
per professor 
• Tutoring programs 
~ Fast-paced learning -
accelerated formats 
• Dual admission possibility 
with graduate programs 
• Honors Program 
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bachelor of science in 
accounting 
The accounting major is designed for students seeking 
bachelor's degrees in preparation for a career in public, private, 
or governmental accounting. This major provides essential 
information in accounting from both a theoretical and practical 
perspective. Students learn the techniques and rules that apply to 
real-world problem solving. 
A primary goal of the bachelor's degree in accounting is to prepare 
students for entry-level positions in all aspects of accounting. 
The bachelor's degree in accounting also prepares the student 
for graduate studies that may lead ultimately to the successful 
completion of the certified public accountant (CPA) examination. 
The accounting program prepares students for a meaningful career 
in public, governmental, or private accounting, with a smooth 
transition from college to the professional practice. 
PROGRAM FEATURES: 
• 120 credit hours 
• Program starts in 
August and January 
PROGRAM FORMATS: 
• Day - main campus 
• Evening - main campus 
• 8 and 16 week terms 
bachelor of science in 
business 
administration 
The business administration major is aimed at students seeking 
bachelor's degrees in preparation for careers in business and 
related fields. This major provides general know ledge in business 
from both the theoretical and practical perspectives. Students 
learn the important ingredients effective managers need t o survive 
and succeed in today's business world. 
A primary aim of the bachelor of science in business administration 
(B.S./BA) is to c reate graduates who can see both of these 
perspectives in order to help their organization more effectively 
achieve its goals and objectives. In the B.S./BA program, 
you will develop an understanding of these perspect ives in order 
to become a more effective decision maker, manager, and leader. 
The field of management is an attract ive career choice for those 
seeking positions of leadership, responsibil ity, and decision-
making. Completing this degree should prepare graduates for 
positions in both the private and public sectors. 
PROGRAM FEATURES: 
• 120 credit hours 
• Multiple starts throughout 
the year 
PROGRAM FORMATS: 
• Full-time day - main cam pus 
• Evening - main campus and 
student educational centers in 
Jacksonville. M1am1. Orlando, 
Tampa, and West Palm Beach 
• Online - asynchronous 
commun1cat1on (e-mail. bulletin 
boards. and discussion forums) 
• 8 and 16 week terms 
curriculum 


bachelor of science in 
professional 
management 
The professional management major is an upper level, degree 
completion program designed for working adults who have 
completed some college and who are in need of a business program 
that can maximize transfer credits from regionally accredited 
schools, and award credits for experiential learning or military 
experience. This major provides general knowledge in business from 
both the theoretical and practical perspectives. Students learn the 
important ingredients effective managers need both to survive and 
succeed in today's business world. 
A primary aim of the bachelor of science in professional 
management (B.S./PM) is to create graduates who can see both of 
these perspectives in order to help their organization more effectively 
achieve its goals and objectives. In the B.S./PM program, you will 
develop an understanding of these perspectives in order to become 
a more effective decision maker, manager, and leader. 
The field of management is an attractive career choice for those 
seeking positions of leadership, responsibility, and decision-making. 
Completing this degree should prepare graduates for positions in 
both the private and public sectors. 
PROGRAM FEATURES: 
• 120 credit hours 
• Multiple starts throughout 
the year 
PROGRAM FORMATS: 
• Evening - corporate locations 
and student educational centers 
in Miami, West Palm Beach. 
Tampa, Orlando, and Jacksonville 
• Online - asynchronous 
communication (e-mail, bulletin 
boards, and discussion forums) 
o 8 and 16 week terms 
• An alternate weekend format is 
offered in Nassau. Bahamas and 
Kingston , Jamaica 
bachelor of science in 
finance 
The finance major is designed for students who want to combine 
a broad approach to business studies with a specialization in the 
discipline of finance. Finance majors develop a broad array of 
analytical skills in business law, international business, operations 
management, management, marketing , and accounting, as well as 
more specialized skills in f inance through the study of foreign 
currencies, investments, portfolio theory, financial management, 
money and banking, and forecasting. NSU's finance major will 
provide classroom-based training, practical t raining, and 
preparation for industry certification - the Chartered Financial 
Analyst Examination (CFA). 
More than ever, there is a growing need in today's marketplace for 
qualified employees in the commercial money management and 
investment banking industries. Graduates are well prepared to 
enter general M.B.A. programs, professional programs such as 
law, and/or master's degree programs in finance. The finance 
degree also provides sound preparation for students continuing 
their studies at the graduate level in business administration, 
law, or other disciplines. 
PROGRAM FEATURES: 
• 120 credit hours 
• Program starts in 
August and January 
PROGRAM FORMATS: 
• Day - main campus 
• Evening - main campus 
• 8 and 16 week terms 
• curriculum Pl-lW---___ 
TOTAL CREDITS: 120 CREDITS 
General Education Requirements 
30CREDITS 
Students are required to complete gener1:11 
education courses. As part of those credits, these 
courses (three credits each) must be completed. 
ECON 2020 Principles of Microeconomics 
ECON 2025 
MATH 3020 
Principles of Macroeconomics 
Applied Statistics 
Additional General Education Requirements 
15 CREDITS 
Finance majors are required to complete five 
additional courses (three credits each) as listed 
below. 
PSYC 2330 Interpersonal Communication 
And one of the following: 
SPCH 1010 Public Communication 
SPCH 2000 Fundamentals of Human 
Communication 
SPCH 2020 
SPCH 2030 
SPCH 3120 
Argument and Debate 
Introduction to Performance 
Studies 
Speech Communication 
for the Professions 
AND three electives from the general education 
course framework. 
Finance Major Requirements 
57 CREDITS 
In addition to the general education requirements, 
students are required to complete these courses 
(three credits each) to major in this area. 
ACCT 2200 Finance Accounting 
ACCT 2300 Managerial Accounting 
BUSS 2150 Business Law J 
BUSS 3550 
BUSS 4880 
ECON 3010 
ECON 3210 
ECON 4210 
FINC 3010 
FINC 3110 
FINC 3120 
FINC 3130 
FINC 3150 
FINC 4120 
FINC 4130 
FINC 4550 
MGMT 3880 
MGMT 4170 
MRKT 3050 
Open Electives 
18 CREDITS 
Introduction to International 
Business 
Business Strategy and Policy 
Intermediate Macroeconomics 
Monetary Theory and Policy 
Econometrics 
Corporation Finance 
Financial Management 
Principles of Investments 
Securities Analysis 
Banking and Financial Institutions 
Advanced Financial Management 
Portfolio Theory 
International Finance and Banking 
Operations Management 
Organizational Behavior 
Marketing Principles and 
Applications 


bachelor of science in 
marketing 
The marketing major provides students with an understanding of 
the important concepts of marketing, with an emphasis on emerging 
technologies. This major prepares students to practice marketing in 
a changing, competitive, global environment. A marketing major 
offers students a comprehensive understanding of the marketing 
role, including sales, advertising, retailing , management, market 
research, and strategy. Entry-level positions in marketing are 
available in sales, pricing, product management, distribution, 
advertising, promotion, market research, purchasing, and 
related fields. 
Many graduating college students start their first job in customer 
service, sales, and marketing . Business graduates should note that 
marketing is the most employed category in the United States 
labor force. This has created an increased job growth in the field 
of marketing. 
PROGRAM FEATURES: 
• 120 credit hours 
• Program starts in 
August and January 
PROGRAM FORMATS: 
• Day - main campus 
• Evening - main campus 
• 8 and 16 week terms 
II 
I curriculum 
bachelor of science in 
sport and 
recreation 
management 
The sport and recreation management major prepares students 
to pursue careers in professional sports, collegiate athletics, 
community recreation programs, as well as business organizations. 
The sport and recreation management major is offered through the 
Professional and Liberal Studies (day) Program on campus. 
The sport and recreation management program is designed to 
give students a strong foundation in the areas of management, 
marketing , communications, and event operations as they pertain 
to the sports industry. This strong foundation will help students 
succeed in the ever-expanding world of sport management. 
Students w ill also have the option of gaining experience with 
a sport or recreation organization through an internship. 
The knowledge and experience students receive from the sport 
and recreation management program will prepare them for an 
entry-level sport management position within the sport or 
recreation industry. 
PROGRAM FEATURES: 
• 120 credit hours 
• Program starts in 
August and January 
PROGRAM FORMATS: 
• Day - main campus 
• 8 and 1 6 week terms 
curriculum 

bachelor's 
admission requirements 
Nova Southeastern University is committed to admitting individuals with the academic preparation 
necessary to succeed in NSU's challenging undergraduate program, and with the kind of dedicat ion 
that w ill enrich the NSU community as a whole. We believe that the best admission decisions are 
made only after a thorough review of an applicant 's file. 
Bachelor's degree admission requires that students have completed high school or received a 
General Equivalency Diploma (GED). Many factors are considered during the Admissions Committee's 
review process. Performance in high school will be the best indicator of how successful a student will 
be at NSU. The committee will review high school transcripts, and look at academic ability and 
strengths, the level of coursework taken, and performance on the SAT, ACT, or other standardized tests. 
(Students interested in the evening adult, off-campus, and online programs do not need to submit 
SAT/ACT scores.) Involvement in activities and work experience will also be taken into consideration. 
NSU wants to make the application process as smooth as possible. Although personal interviews are not 
required, prospective students are encouraged to visit campus and meet with an admissions manager. 
To t,e considered for admission applicants must submit. 
FULL-TIME (DAY) PROGRAM: 
• Official transcripts from all high schools and institutions attended. 
received directly from each institution and notating conferral of degree. 
• A completed application form with a nonrefundable application tee 
• An official SAT or ACT test score. 
PAP I TIME (EVENING AND ONLINE) PROGRAMS FOR WORKING ADULTS 
• Off1c1al transcripts from all previously attended colleges and univers1t1es . 
received directly from each 1nstitut1on and notating conferral of degree 
• A completed appl1cat1on form with a nonrefundable appl1cat1on fee 
0 If appl1e,able corporate training records. military records or licenses 


To provide a practical education for today's managers with a focus on decision-making and keeping pace w ith the demands of the rapidly 
shifting global economy. Our master 's programs are designed to prepare our d iverse student body for managerial careers in a variety of fields. 
Our phi losophical approach to managing and leading, which we 
call "value-driven management," is at the core of all our master's 
programs, and an entrepreneurial spirit is threaded throughout the 
curriculum. This may account for why our M.B.A. program is the 
largest in Florida. Our unsurpassed faculty - most have doctorates 
in their fields - and our innovative approach to learning wi ll help 
ensure that you thrive wherever your life and career may take you. 
re$QUrc~s: 
The Huizenga School 1s housed 1n a f1ve-sto1y, state-of-the-art 
facility named for entrepreneur Carl Desantis. The facility is equipped 
with w ireless connectivity for students, compressed video/ 
teleconferencing c lassrooms, a lecture theater. computer labs, 
conference facilities, and a business services/copy center. 
Other resources include: NSU's library, the largest in the state, 
w hich is also accessible on line: the Graduate Business Student 
Association for professional development and networking: and 
opportunities for internships with local corporations. 
I 
I I 
strategies & implementation: 
To make meeting your educational goals as convenient as 
possible, we offer the following flexible formats and options: 
• full-t ime. part-time, day. evening. weekend, and onl ine options 
for study 
• programs available in most large cities throughout Florida 
and onl ine 
o fast track del ivery option - al lows you to complete your degree 
in 18 months 
0 t11e ability to enroll at four different points during the year 
0 no GMAT exam required with satisfactory undergraduate 
peiiormance 
0 prerequisite courses (if needed) available onhne 
o the ability to design your own program w ith over a dozen 
spec ializations 
m.b.a. 
for working professionals 
The M.8.A. for working professionals is designed for those with 
management and supervisory experience who seek a part-time 
delivery format that meets the demands of a busy work schedule. 
For the busy professional , there are two choices avai lable - an 
alternating weekend program or an online format that uses the latest 
Internet-based technologies. 
An M.B.A. degree can help you reach your potential for greater job 
satisfaction, higher earnings, increased responsibil ity, and personal 
fulfillment. There is a growing demand for highly trained managers 
who can lead their organizations through the volatile global business 
environment that exists today. Ultimately you are investing in 
yourself. 
Huizenga School M .B.A. programs are based on what we 
call value-driven management. Value-driven management, 
a comprehensive and integrative philosophy of management, 
argues that organization decision makers consider eight drivers 
at every level to maximize value over time. 
The principal objective of this unique curriculum is to change 
substantially the way you think and work. It provides insights into 
your behavior and that of your constituents - focusi ng on continuous 
personal and professional improvement wh ile adding value to your 
organization. 
The program immerses you in new and innovative approaches and 
ideas to meet the challenges of continuous change. The M.B.A. 
curriculum dares you to shift the way you approach decision-making. 
The Huizenga School is committed to fostering within our students 
the ability to work as a team, the tools to manage change and be 
innovative thinkers, and the freedom to cultivate their entrepreneurial 
spirit w ith an emphasis on customer value. 
PROGRAM FEATURES: 
• 43 credit hours 
• 18-month program 
• Program starts ,n October, 
January, April, and July 
PROGRAM FORMATS: 
• Alternating weekends 
(Friday night/Saturday) 
• Online - combining synchronous 
communication (chat rooms) and 
asynchronous communication 
(email. bulletin boards. and 
discussion forums) 
o All coursework may be 
completed online 
• Specializations listed on page 44 
curriculum I 
'tt-t-------------------
GMP 5012 21st Century Management 
Practices 
GMP 5014 Information Technology 
Applications in Management 
Decisions 
GMP 5015 The Legal, Ethical, and 
Social Values of Business 
GMP 5017 Delivering Superior 
Customer Value 
GMP 5020 Managing Organizational 
Behavior 
GMP 5030 Managing Human 
Resources 
GMP 5040 Quantitative Thinking 
GMP 5050 Economic Thinking 
GMP 5060 Accounting for Decision 
Makers 
GMP 5070 Managerial Marketing 
GMP 5080 Applying Managerial Finance 
GMP 5090 Entrepreneurial and 
Strategic Thinking 
GMP 5095 Operations and Systems 
Management 
Capstone 
GMP 5102 Value Integration Capstone 
Course 
Off-campus locations include: 
Florida 
Boca Raton 
Jacksonville 
South Miami 
Orlando 
Tampa 
West Palm Beach 
Outside Florida 
Cedar Rapids, Iowa 
Huntsville, Alabama 
Corporate Locations 
Royal Caribbean Cruise Lines 
Tyco 
International 
Freeport, Bahamas 
Nassau, Bahamas 
Kingston, Jamaica 
Ocha Rios, Jamaica 
' 

I 
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m.b.a. 
(one year) 
Designed for full-time students and professionals retraining for a 
career change, the One Year M.B.A. Program immerses you in new 
and innovative approaches and ideas to meet the challenges of 
continuous change. The M.B.A. curriculum dares you to shift the way 
you approach decision making. The Huizenga School is committed 
to fostering within our students the ability to work as a team, the 
tools to manage change and to be innovative thinkers, and the 
freedom to cultivate their entrepreneurial spirit with an emphasis 
on customer value. 
Huizenga School M.B.A. programs are based on what we 
call value-driven management. Value-driven management, 
a comprehensive and integrative philosophy of management, 
argues that organization decision makers consider eight drivers 
at every level to maximize value over time. 
The principal objective of this unique curriculum is to change 
substantially the way you think and work. It provides insights into 
your behavior and that of your constituents - focusing on continuous 
personal and professional improvement whi le adding value to your 
organization. 
An M.B.A. degree can help you reach your potential for greater job 
satisfaction, higher earnings, increased responsibility, and personal 
fulfillment. There is a growing demand for highly-trained managers 
who can lead their organizations through the volatile global business 
environment that exists today. Ultimately you are investing in 
yourself. 
Cohorts start in October, January, and April with an academic 
orientation program facilitating students' introduction to the 
M.B.A. program. Students may join an existing cohort in July. 
The One Year Program includes workshops in career development 
(resume writing, business communication, and interviewing), 
in addition to the M.B.A. course curriculum. 
Internships are an integral part of the One Year M.B.A. Program. 
Students can choose to learn in the corporate or government setting 
and apply their M.B.A. skills in a practical setting. The opportunity 
provides the forum to gain practical experience and establish 
important contacts w ithin the business community. 
PROGRAM FEATURES: 
• 44 cred it hours 
• 12-month program 
• Program starts in October. 
January, and Apnl 
PROGRAM FORMATS: 
• Weekdays (Monday/Wednesday 
or Tuesday/Thursday) on ma11  
campus. Fo,1 Lauderdale 
• Specializations listed on page 44 
m.b.a. 
in entrepreneurship 
The goal of the program is to teach students how to look at 
entrepreneurship in business in an entirely new way. The learning 
process is designed to inspire and expand the way individuals 
and organizations approach business challenges. For more than 
40 years, our university has been delivering advanced degree 
education in a nontraditional format. Today we offer a curriculum 
designed to hone the skills of those who are currently or aspire to 
be an entrepreneur or an intrapreneur within an organization. 
Those who enroll in this program take many of the traditional 
courses associated with a general master of business 
administration program. Additionally there are courses that have 
been tailored to entrepreneurial development. By graduation, 
students w ill have acquired the expertise to: 
• create feasibility studies and business plans 
• participate as a team member in consulting assignments 
• build a real-life portfolio 
• understand how to evaluate and purchase an existing business 
• learn how to start a business 
PROGRAM FEATURES: 
• 43 credit hours 
• 18-month program 
• Program starts 1n October, 
January, Apri l, and July 
PROGRAM FORMATS: 
• Alternating weekends 
(Friday night/Saturday) 
• A portion of the coursework 
may be completed online 
• Specializations listed on page 44 
I ·S 
Welcom e 

m.b.a. 
in finance 
The M.B.A. with a concentration in finance provides a broad 
understanding of corporate finance, securities analysis, portfolio 
management, and financial institutions and markets. 
Once enrolled in this program, the student takes many of the 
traditional courses associated with a general M.B.A. program, along 
w ith courses that have been tailored to financial topics. Like the 
general M.B.A., the finance program is completed in 43 credit hours 
- w ithout the need for extra courses or credit hours. 
By placing primary emr::i1asis on theory and analysis and making 
extensive use of the relevant techniques of economic analysis, 
mathematics, and statistics, the finance concentration courses equip 
the student with the tools for dealing with important practical issues. 
Graduates may enter their professional careers with positions in 
the financial arena of general businesses, investment banking 
firms , broker-dealer firms, management consulting firms, various 
departments of commercial banks, and other domestic and 
international financial institutions. 
PROGRAM FEATURES: 
• 43 credit hours 
• 18-month program 
• Prog ram starts in October, 
January, April , and July 
PROGRAM FORMATS: 
• Alternat ing weekends 
(Friday nigl1t/Saturday) 
• Al l coursework may b e 
completed online 
• Specializations listed on page 44 
m.b.a. 
in health services 
administration 
Given rapid changes in the health care industry with respect to 
management, organization, and finance, there is a growing need 
for health services clinicians, managers, and executives to possess 
specific business and health services administration skills. These 
skills are in general business administration with a specific 
orientat ion toward health services administration. 
Another program based on value-driven management, the M.B.A. 
in health services administration provides requisite breadth and 
depth of education that wil l enable the graduate to succeed in the 
various and evolving organizational modalities within the health 
services industry. 
The program provides a comprehensive base of business and 
health services administration skills, knowledge, and abilities. 
Specific objectives include learning to apply both fundamental and 
sophisticated business concepts within the context of the health 
care industry and t o manage within a multidimensional working 
environment . 
PROGRAM FEATURES: 
• 43 credit hours 
• 18-month program 
• Program starts 1n October, 
January, April , and July 
PROGRAM FORMATS. 
• Alternating weekends 
(Friday night/Saturday) 
0 A portion of the coursework 
may be completed online 
• Specializations listed on page 44 
----
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master of 
accounting 
If a successful career in accounting is in your future, then the master 
of accounting credential is a must for your portfolio. There is a 
growing demand for highly trained accountants who can guide their 
organizations through the volatile economic environment that exists 
globally today. Professionals in accounting do not merely report 
financial positions - they create economic value. 
The objective of this unique curriculum is to enhance the knowledge 
and skills of accounting professionals and prepare entry-level 
students for a career in accounting, allowing both to attain the 
certified public accountant (CPA) credential. 
Meeting all CPA requirements, the program prepares students to 
enter or further careers as professional accountants in financ ial 
institutions, government, industry, nonprofit organizations, and 
public practice. 
PROGRAM FEATURES: 
• 40 credit hours 
• 18-month program 
• Program starts in October, 
January, April. and July 
PROGRAM FORMATS: 
• Alternating weekends 
(Friday night/Saturday) on main 
campus, Fort Lauderdale 
• Online - combining 
synchronous communication 
(chat rooms) and asynchronous 
communication (email, bulletin 
boards, and discussion forums) 
• Specializations listed on page 44 
master of 
international 
business 
administration 
The master of international business administration degree offers 
exciting, unique, and concentrated coverage of highly relevant 
internat ional topics in a curriculum designed for global managers 
and entrepreneurs. International faculty members combine broad 
conceptual knowledge with hands-on experience to deliver a 
program focusing on the impact of globalization on decision making 
and leadership - strengthening your value in the global marketplace. 
Addit ionally, the M.I.B.A. student body is drawn from around 
the world , creating a learning environment in which individual 
experiences provide windows on a multitude of international 
business practices. 
The M.I.B.A. experience inc ludes a high degree of classroom 
interaction and team learning. The diversity of candidates' cultures 
and business acumen adds a unique dimension to the program. 
To complete the M .I.B.A. experience, an optional one-week 
international field seminar provides even greater exposure to 
international business and culture. Countries visited in the past 
during the one-week course have included Argent ina, Chile, Cuba, 
the Czech Republic, Great Britain, South Africa, and Uruguay. 
M.I.B.A. students also have the option of completing an internship. 
PROGRAM FEATURES: 
• 43 credit hours 
• 18-month program 
• Program starts in October, 
January, April, and July 
PROGRAM FORMATS: 
• Alternating weekends 
(Friday night/Saturday) 
• Online - combining synchronous 
communication (chat rooms) and 
asynchronous communication 
(email, bulletin boards. and 
discussion forums) 
• Spec1al1zations listed on page 44 


master of 
public 
administration 
With more than 30 years of experience in public administration, 
the Huizenga School is uniquely poised to meet the needs of an 
expanding population and government through training and 
community development. 
The mission of the M.P.A. program is to provide students with 
management ski lls to lead our public and community agencies as 
well as to understand the social, economic, and political context 
in which public decisions are made. 
Emphasizing the maximization of value for public and private 
organization success over time, the M.P.A. program gives 
solutions to issues fac ing contemporary real-world organizations. 
With efficiency and effectiveness in mind, the program continues 
to further the entrepreneurial spirit. 
Our curriculum has been redesigned to meet public-sector, 
government, and nonprofit needs in the new millennium based 
on emerging theory, surveys of prospective students among 
public-sector employees, and focus groups of practic ing 
professional administrators. The result is the most current, 
relevant, and practically focused curriculum anywhere. 
Those pursuing a career in public administration are supplied with 
an exceptional classroom education as well as everyday examples 
from the surrounding area. 
PROGRAM FEATURES: 
• 40 credit hours 
• 1 8-month program 
• Program starts in October, 
January, April, and July 
PROGRAM FORMATS: 
• Alternating weekends 
(Friday night/Saturday) 
o Online - combining synchronous 
communication (chat rooms) and 
asynchronous communication 
(email, bulletin boards. and 
discussion forums) 
• Onsite - public and community 
agencies, Palm Beach Sl1eriff's 
Office, and Volusia County 
• Specializations listed on page 44 
master of science in 
human 
resource 
management 
The leadership skills that have brought you where you are today may 
not be the ones necessary to take you or your organization forward. 
Your achievements as a leader now depend on how well you 
balance leadership and followership as part of a team. Ultimately, 
to understand how to manage, motivate, and compensate people, 
you must understand their individuality and what makes them tick. 
As a leader in the field, and using value-driven management as a 
guiding philosophy, the Huizenga School's M .S./HRM program 
presents new perspectives on individual and group behavior, and 
provides insight into group dynamics and approaches for better 
management and motivation of employees. Whether it involves 
organizational restructuring, implementing a more effective 
communications system, solving intergroup conflicts, complying 
with affirmative-action requirements, or training personnel to 
avoid skill obsolescence, the program provides insight into these 
contemporary management issues. 
The overriding goal of the program is to prepare human resource 
managers, t raining managers, and those in support services to 
enhance their o rganizations' effectiveness through the proper 
management of human resources. You learn the importance of 
t reating human resources as significant elements in the attainment 
of organizational goals and objectives. Additionally, you part icipate 
in a learning environment that models human-resource thinking 
by concentrating personal attention on your own professional 
development, while using your work environment for immediate 
implementation. 
PROGRAM FEATURES: 
• 43 credit hours 
• 18-month program 
• Program starts 1n October, 
January, April. and July 
PROGRAM FORMATS: 
• Alternating weekends 
(Friday night/Saturday) 
• Online - combining synchronous 
communication (chat rooms) and 
asynchronous commun1cat1on 
(email, bulletin boards. and 
discussion forums) 
• Specializations listed on page 44 


master of science in 
leadership 
The master of science in leadership is a joint program offered 
through the Huizenga School and the Fischler Center for Graduate 
Education at Nova Southeastern University. The program has two 
tracks: Business and Entrepreneurship, and Education and Human 
Services. Two courses will be in common for both tracks: 
Leadership Theory & Practice, and Leading Change. 
The leadership/ business track is designed for students who want 
to build leadership knowledge and competencies. Graduates exit 
the program as champions of change who, with passion and 
enthusiasm, inspire others to reach their full potential. A unique 
feature of the program is our association with Paul Hersey, Ed.D. , 
and the Center for Leadership Studies•. Students are awarded a 
Certificate of Completion in Situational Leadership® upon 
completion of their master's degree. 
M.S. in leadership students come from all walks of life, including 
human resources, training, education, military, public service, 
law enforcement, and fire professionals. 
• The Center for Leadership Studies was established in the mid 
1960's. Hersey's pivotal research around influence and behavior 
led to the development of the Situational Leadership® model now 
used in thousands of top organizations worldwide to enhance 
performance and develop positive work environments. 
PROGRAM FEATURES: 
• 40 credit hours 
• 18-month program 
• Program starts in October, 
January, April, and July 
PROGRAM FORMATS: 
• Alternating weekends 
(Friday nighVSaturday) 
• All coursework, with the 
exception of Situational 
Leadership , may be completed 
online 
• Specializations listed on page 44 
master of 
taxation 
The master of taxation program is designed to develop an 
understanding of the essential elements of the Internal Revenue 
Service code and regulations. The program provides both a 
practical and conceptual understanding, as well as the necessary 
skills and judgment required to apply the IRS code in actual 
situations. The taxation courses examine in-depth, particular aspects 
of the tax code and regulations. The taxation courses provide the 
student with the foundation necessary to become a successful tax 
preparer and adviser in public and private accounting. 
PROGRAM FEATURES: 
• 36 credit hours 
• 18-month program 
• Program starts in October, 
January, April , and July 
PROGRAM FORMATS: 
• Alternating weekends 
(Friday night/Saturday) on main 
campus, Fort Lauderdale 
• Online - combin ing synchronous 
communication (chat rooms) and 
asynchronous communication 
(email. bulletin boards, and 
discussion forums) 
curriculum 


specializations and 
certificate programs 
Enhancing the Huizenga School experience even more, students 
may elect to obtain a specialization or certificate in various areas 
of study. Specializations may be completed by enrolling in a 
Huizenga School master's program and completing three, four, or 
five additional courses in an area of study. Students completing 
a master's degree may not earn a specialization or certificate in 
the same discipline. For example, a student may not complete 
the Master of Science in Leadership program and also obtain the 
leadership specialization or certificate. Certificate programs 
provide an opportunity for those who have completed their 
bachelor's degree, but do not wish to enroll in or have already 
completed a master's degree, and want to focus on a specific 
discipl ine at the graduate level. Students in certificate programs 
complete three graduate courses, participate in classes with 
master's degree students, and gain valuable experience from the 
exposure. Coursework completed in the certificate program(s) may 
be applied toward an appropriate master's degree at the Huizenga 
School. Permission from the program director must be obtained, 
however, before cred it may be awarded. 
dual-degree programs 
The Huizenga School provides a unique environment for combining 
professional skills and business expertise through a number of 
dual-degree programs between the Huizenga School and other 
NSU schools and departments. An applicant must be offered 
admission to both schools through each program's admissions 
process to be considered a dual-degree candidate. 
Each of the programs listed varies in respect to completion time 
and courses waived as part of the program(s). Please contact 
the Office of Enrollment Services at 800-672-7223 for additional 
informat ion. 

alpha kappa psi 
Established in 1904, Alpha Kappa Psi is an international, co-ed, 
professional business fraternity. With 180,000 members worldwide 
from over 270 colleges and universities, Alpha Kappa Psi prides 
itself on the academic abi lity and talent of its undergraduate, 
g raduate, and doctoral members. Alpha Kappa Psi is also a winner 
of the 2005 NSU Student Organization of the Year. 
internships 
To help Huizenga School students continue their pursuit of 
knowledge, we've developed the internship program. The program 
offers you the opportunity t o gain practical experience and 
establish important contacts in the business community while 
acquiring academic credit. The internship operates as a three-way 
partnership among you, the employer, and the university, working 
together for mutual benefit and a common goal of developing 
productive and proven professionals. The internship helps you 
realistically plan for post-degree careers and demonstrate your 
professional potential to prospect ive employers. 
To be eligible, you must be in good academic and financial 
standing, be fully admitted w ith no outstanding requirements 
including prerequisites, and have completed 18 credits. 
International candidates with a U.S. student visa may commence 
an unpaid internship after 18 credits; however, 12 months of 
study in their program are required before being eligible for 
a paid internship. More information is available at 
www.hu izenga.nova.edu/internship. 
THE HUIZENGA SCHOOL INTERNSHIP CAN PROVIDE: 
• opportunities to use your newly acquired business ski lls 
gained through coursework 
• a bridge between your studies and your career 
• a venue for evaluating new career options 
• interaction with executives and entrepreneurs 
o an opportunity for self-discovery 
organizations 
The following are a few of the many 
organizations sponsoring students in the 
internship program. 
Aero 
International Turbines 
Air Jamaica Vacations 
answerQuest 
Executive Search 
Apparel Consultants 
Avbourne 
Bankers Life & Casualty 
Barbados Investment 
& Development Corp. 
Sarita Investments 
Group, Jamaica 
Bioleaf Cleaning LLC 
Branch Banking and 
Trust Corp. 
Bristol-Myers Squibb 
Chubb 
City First Mortgage 
Clinical Diagnostics 
Services 
Coldwell Banker 
(Residential Real 
Estate) 
Comprehensive Tax 
Services 
CreditGuard of America 
Crystal Advisors LLP 
Data Processing 
Solutions 
DHL 
DHL - Real Estate & 
Finance 
EBT Marketing 
Emerald Asset Advisors 
Enterprise 
ESRA 
Evolutek 
Executive Tree 
Fairmont Turnberry Isle 
Resort & Club 
Fowler White Boggs 
Banker, P.A. 
Franco Asset 
Management 
Global Expansion 
Group 
Goda LLC 
Grupoespiral 
Holy Cross 
Hugo Boss 
IDEA - International 
Doorway 
lncametal Products 
LLC 
Invincible Associates 
Jackson Memorial 
Medical Center 
Javalution Coffee Co. 
Johnson & Johnson 
Kimberly-Clark 
(Puerto Rico) 
KIT Corp. 
L'Oreal/Lancome 
Merrill Lynch 
Miami Dolphins 
Miami Heat 
Milos Enterprises Inc. 
MTV 
Neostar Sports and 
Entertainment 
North Broward Hospital 
District 
Nuts & Boats 
Office Depot Center/ 
Florida Panthers 
Officelist.com 
Orion Holdings 
Paradies Support 
Center 
Pro Health 
Resources, Inc. 
Rabinovici & Associates 
RBTT Bank N.A. 
SCll, Inc. 
Smith Barney 
South Florida High 
Intensity Drug 
Trafficking Area 
Symon Productions 
Terranova 
The Haas Group 
Timo's Trading Limited 
Towncare Dental 
Partnership 
Trans Global Realty 
Transgas International 
Walgreen's 
Wilder Business 
Solution 
46 
master's 
admission requirements 
Admission requirements for applicants w ishing to_ matriculate in any master's program 
offered by the H. Wayne Huizenga School of Business and Entrepreneurship are 
described below. The Huizenga School considers applicants on both quantitative and 
qualitative data. As a result, admission to the program is c?mpetitive, and regretfully, 
not all those who meet the quantitative standards below wi ll be offered admission. 
Applicants are evaluated on the basis o: demonstrated ~cademic achievement as 
evidenced by their undergraduate GPA 1n the form of off1c1al undergraduate 
transcripts, official score on the Graduate Management Admission Test (GMAT), 
or official score on the Graduate Record Examination (GRE), if applicable. In addition 
applicants are required to submit a 300-500 word essay. ' 
Acceptance may be granted for 45 days by submitting copies of college transcripts showing the degree 
conferred (offic ial transcripts must be received within 45 days of acceptance) and/or the examinee copy of the 
score report from the GMAT, GRE, MELAB, or TOEFL if applicable (official score report must be received within 
45 days of acceptance). Students with acceptance based on unofficial documents may register for one term. 
Registration for future terms is contingent upon receipt and approval of the above documents. 
Applicants with an undergraduate degree from a regionally accredited institution will be considered for admission 
with a GPA of 2.5 or greater overall (or in the last 60 hours) on a 4.0 scale. Applicants whose undergraduate 
GPA is greater than or equal to a 2.25, but less than a 2.5 on a 4.0 scale must submit a GMAT score of 450 
or greater or a GRE score of 1,000 or greater. 
Applicants w ith an undergraduate degree from a non-regionally accredited institution will be considered for 
admission with an undergraduate GPA of 2.5 or greater on a 4.0 scale. A GMAT score may be required at the 
discretion of the associate dean for academic affairs. 
Applicants with undergraduate degrees from a foreign institution may be considered for admission with: 
" Determination that the degree is equivalent to a U.S. baccalaureate degree (a professional evaluation may 
be required and original documents must be submitted). 
• Determination that the GPA is 2.5 or greater on a 4.0 scale (a professional evaluation may be required and 
original documents must be submitted). Appl icants whose undergraduate GPA is greater than or equal to 
2.25, but less than 2.5 on a 4.0 scale must submit a GMAT score of 450 or greater (or a GRE score of 1,000 
or greater). 
0 A Test of English as a Foreign Language (TOEFL) official score of 550 or greater on the written test , and 213 
or greater on the computer test. A letter on official letterhead from the applicant's prior universities stating that 
the majority of the program course material was conducted in English may suffice for the TOEFL requirement. 


To enhance careers in business and higher education through an in-depth study of business and research subjects. Doctoral candidates not 
only learn the most advanced decision-making techniques, but also develop the research and writing skills needed for academic and business 
environments. Our program transforms managers and instructors into leaders, executives, and professors. 
Our progressive doctoral program cultivates students who 
will continue our tradition of innovative education . From our 
"value-driven management" style of leadership to our inherent 
strain of entrepreneurialism, our unique atmosphere creates future 
leading business professors. Our progressive and practical approach 
revolves around hands-on involvement - conducting independent 
research work and publishing and presenting findings at national 
I conferences are just a few components. Our unsurpassed faculty -
J who all have doctorates in their fields - and our innovative approach 
I to learning wi ll help ensure that you thrive wherever you employ your doctoral degree. 
L 
- -
res_ourc~~~ _ _ _ 
Doctoral students have full access to NSU's library systems, 
including the Alvin Sherman Library, Research and Information 
Technology Center. NSU's Electronic Library enables searches of 
more than 200 subscription databases. providing online access to 
a variety of ful l-text resources including 28.000 full-text journals. 
more than 100.000 dissertations. 70.000 ERIC ED documents. and 
20.000 eBooks. NSU is member of the Florida Library Information 
Network (FLIN) and the Southeast Florida Library Information Network 
(SEFLIN). Students can obtain more than 10 million books through 
NSU 's library agreements with other libraries. 
To make meeting your educational goals as convenient as possible, 
we offer the following flexible formats and options: 
• Convenient regional sites in 
California, Florida, Georgia, 
Indiana, Texas, Vermont, and 
Virginia 
• Weekend class schedules 
meeting once per month or 
weeklong programs meeting 
three times a year to facilitate 
working adults 
• Part-time program to enable 
students working full-time 
• 7 specializations available. 
including accounting. 
management, and marketing 
• Opportunities to join 
professional associations, 
attend conferences and 
present publications 
• Exceptional corporate 
and academic placement 
• Regionally accredited 
• Hybrid research format 
(part online/ part classroom) 
• Program can be completed 
in 3-4 years 
• Doctorally qualified faculty 
with practical experience in 
their field of expertise 
0 Access to resources of the 
7th largest private not-for-
profit institution in the U.S. 
• Innovative. advanced. 
and rigorous curriculum 
doctor of 
business 
administration 
The doctor of business administration program combines an 
innovative, advanced, and rigorous curriculum with flexible 
scheduling options, allowing executives and faculty to enhance 
their credentials and strategic leadership skills. Offered exclusively 
on a part-time basis, the program offers the convenience of taking 
classes at numerous national locations or in an institute format 
at NSU's main campus in Fort Lauderdale. The program's 
interdisciplinary nature offers cross training in multiple business 
fields, giving students expertise in diverse disciplines. 
The Huizenga School's distinguished faculty members guide 
doctoral research efforts, giving students the opportunity to 
publish in peer-reviewed journals and national conferences before 
earning their degrees. Doctoral students have received academic 
accolades through award-winning papers and d issertations, 
including presentations at various academic conferences. 
An optional Advanced Leadership Seminar, offered in conjunction 
with Paul Hersey, Ed.D., one of the world's outstanding authorit ies 
on leadership and management, is available to students through 
the Center for Leadership Stud ies in Escondido, California. 
Alumni enjoy academic and corporate positions, choosing either 
to teach at the university level or lead organizations to the 
forefront of business theory and practice. 
PROGRAM FEATURES: 
• 68 credit hours 
• Program starts in January, 
May, and September 
• Seven specializations; 
dual specializations available 
• Extensive dissertation support 
• Course delivery format: 
Cluster (one weekend per 
month at national locat1ons) 
Institute (semmars on mam 
campus. Fort Lauderdale) 
I curriculum ::.f.1-..+------
TOTAL CREDITS: 68 C REDITS 
Core Courses 
26-30 C REDITS 
All courses are 4 credits except where noted. 
MGT6020 
ECO 6040 
OPS 6050 
DOC 6080 
INB 6110 
MKT 6120 
FIN 6130 
Emerging Issues in Organizational 
Behavior and Human Resources 
Management 
Emerging Issues in Economics 
Emerging Issues in 
Operations Management 
Seminar in Academic Research 
(2 er.) 
Emerging Issues in 
International Business 
Emerging Issues in Marketing 
Management and Research 
Emerging Issues in 
Financial Decision Making * 
MGT 6140 Emerging Issues in 
Strategic Decision Making ** 
* Finance specialty candidates replace FIN 6730 
with FIN 6500 
- Accounting specialty candidates replace 
MGT 6740 with ACC 6730 
Specialty Courses 
12-16 CREDITS 
Credits from within the following disciplines: 
Accounting, Fina~ce, Human Resource Managern 
International Business, Management, Marketing ent, 
and Operations Management • 
competencies 
2 CREDITS 
All competencies are O credits except where notec1: 
DOC 6072 Online Communications and 
Internet Competency 
ooc 6073 
DOC 6090 
ooc 6096 
ooc 6098 
DOC 6099 
Research 
12 CREDITS 
Orientation 
Comprehensive Examination 
Publication Requirement 
Seminar in Teaching Methods 
(2 er.) or 
Seminar in Consultancy Pract· (2 er.) •ce 
All research courses are 3 credits: 
QNT 6001 Research Methodology 
QNT 6007 Quantitative Methods 
QNT 6008 Qualitative Methods 
QNT 6009 Special Topics in Research 
Techniques 
Dissertation 
12 CREDITS 
All dissertation courses are 2 credits: 
DOC 6011 Literature Review 
DOC 6012 Seminar on Research Presentation 
oOC 6091 Dissertation I 
oOC 6092 Dissertation II 
oOC 6093 Dissertation Ill 
DOC 6094 Dissertation IV 
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doctor of 
public 
administration 
In an increasingly complex world, the challenges of leading 
non-profit and government organizations require creative, strategic 
responses. With the dynamic design of the D.P.A. program, 
doctoral students gain the tools to make significant contributions 
to public life as scholars and practitioners. The interdisciplinary 
nature of the program allows students to bridge the gap between 
theory and application. Courses focus on leadership, ethics, 
management, public finance, law, economics, organizational 
behavior and strategy within the public sector. The program gives 
graduates the indispensable credentials necessary for leadership 
roles in the public sector or academia. 
Whi le in the program, students continue to pursue their professional 
careers full -time, bringing an added element of practical experience 
to the classroom. D.P.A. students also attend sessions of the 
American Society for Public Administration, strengthening their 
research skills, and have the opportunity to network with public 
administrators from multiple public arenas, including public policy, 
health, education, consulting, and other areas. Many students also 
teach full or part-time at the university level. Given the program's 
interdisciplinary nature, students from diverse academic and 
professional backgrounds are encouraged to apply. 
PROGRAM FEATURES: 
• 64 credit hours 
• Program starts in January, 
May, and September 
• Extensive dissertation support 
• Course delivery format: 
Cluster (one weekend per month 
at national locations) 
Institute (seminars on main 
campus, Fort Lauderdale) 


doctoral 
admission requirements 
The doctoral program office 
reserves the right to request 
additional information 
from the student. 
The goal of the admissions process is to identify candidates who exhibit high potential 
for success in the business and educational environments. Applicants are evaluated 
on the basis of demonstrated academic achievement as evidenced in the form of 
official transcripts, score on the Graduate Management Admissions Test (GMAT) or 
Graduate Record Examination (GRE), and professional experience as described in the 
application and resume or curriculum vitae. 
To be considered for admission, applicants must submit: 
• A completed application form with a nonrefundable application fee. 
• A career essay (500-1 ,000 words) explaining professional development goals and 
objectives as well as demonstrating the ability to express your reasons for entering 
the doctoral program. 
• A resume or curriculum vitae with detailed explanation of previous and present 
employment responsibilities that demonstrates at least seven years of professional 
level experience in business, industry, government, m il itary service, education or 
consulting. 
• Official transcripts in English from all undergraduate and graduate institutions 
attended. received directly from each institut ion and notating conferral of bachelor's 
and master's degrees. A graduate GPA of 3.25 or greater on a 4.0 scale is required. 
• An official GMAT or GRE score, no more than f ive years old. Accepted students 
generally score 500 or better on the GMAT, or 1,110 or better on the GRE. 
• Students must have a fundamental understanding of computers and own or have 
unrestricted access to a personal computer and modem that can be used to complete 
coursework. 
Graduates of Non-Regionally Accredited Institutions 
Applicants with a master's GPA of 3.25 or greater on a 4.0 scale from non- regionally 
accredited institutions and a score on the GMAT of 500 or greater (or GRE score of 
1,110 or greater) may be required to submit addit ional informat ion at the program 
director's discretion. 


faculty 
The faculty at the Huizenga School belong to a unique group of ambitious and brilliant professionals. They possess a strong 
dedication to their students, a desire for applied teaching, and a commitment to research . Their careers are decorated w ith both 
scholarly achievement and applied work experience. Ninety percent hold doctorates in their field of expertise, and each has 
exceptional insight into the fields of marketing, business consultation, entrepreneurialism, hospitality management, international 
business and more. 
Our faculty teach at Huizenga because of an innate desire to share their acquired wisdom. Their distinct blend of real-world and 
academic credentials enables them to bestow on our students a theoretical and practical perspective on the world of business. 
Our faculty members have been educated at the world's finest academic institutions, and throughout their careers have held 
prominent positions in the business world. By aligning their distinguished backgrounds with doctoral degrees, they now enjoy 
careers in academia. They're recognized w ithin the business elite, and they're motivated to share their insight w ith our students. 
Our faculty members' contributions are substant ial , their reach significant, and their influence on students lifelong. They're 
consummate professionals, many of whom remain actively engaged with public and private companies as well as international 
business communities. While some frequently receive offers from the world's most prestigious companies, others provide 
customized training and consultation to outside companies. Several faculty members have written w idely used textbooks in 
marketing, economics, and management, while others serve as reviewers, board members, and founding editors of academic 
publications. All have one thing in common: an aspiration to share their well of know ledge with the next generation of business 
leaders - the students of business at the Huizenga School. 
REBECCA ABRAHAM 
D.B.A., United States International 
University 
RUSSEU ABRATT 
Ph.D. , University of Pretoria 
H. YOUNG BAEK 
Ph.D., University of South Caro lina 
JOSEPH L BALLOUN 
Ph.D., University of California at Berkeley 
F. BARRY BARNES 
Ph.D., University of Kansas 
JAMES M, BARRY 
D.B.A., Nova Southeastern University 
t ICHAf BENDIXEN 
Ph.D., University of Witwatersrand 
~HATU r W BLACt-.WELL 
D.P.A. , Nova Southeastern University 
ICHOLA.s A. ...,J\STALDO 
M.B.A., Harvard University 
I' .AVl ... ') 
LL.M. , University of San Diego 
J , 
Ph.D. , University of Massachusetts 
VL 
Ph.D., Syracuse University 
Ph.D., University of Texas 
r l 
D.B.A. , Nova Southeastern University 
Ph.D .. Arizona State University 
Ph.D .. University of No1 hern Colorado 
JEFFREY J. FOUNTAIN 
Ph.D., University of Northern Colorado 
LUCILLE S. GENDUSO 
Ed.S., Nova Southeastern University 
JANE WHITNEY GIBSON 
D.B.A., Nova Southeastern University 
GEORGE L HANBURY II 
Ph.D. , Florida Atlantic University 
CHARLES W. HARRINGTON 
M.A., Northeastern University 
WIUIAM J HARRINGTON 
Ed.D., Nova Southeastern University 
JUDITH A HARA S 
D.B.A., Boston University 
MICKI E. JOH~SON 
M.S., Florida Institute of Technology 
W WAM C JOHNSON 
Ph.D., Arizona State University 
MESTON JONES 
D.B.A. , Nova Southeastern University 
\fl ~A~OAU 
LL.M., New York University 
r :.RRL- (i MANY 
Ph.D .. University of California at Los 
Angeles 
TIMOTrN' ~ nTI I: 
Ph.D. , University of Strasbourg 
-I 
Ph.D .. University of Nebraska 
[l I I, {. Ml 
D.B.A .. Nova Southeastern University 
Ph .D .. City University of New York 
ORDEAN G. OLSON 
D.B.A., United States International 
University 
PEDRO F. PEUET 
Ph.D., University of Miami 
JACK PINKOWSKI 
Ph.D. , Florida Atlantic University 
RANDOLPH POHLMAN 
Ph.D., Oklahoma State University 
ROBERT C' PREZIOSI 
D.P.A. , Nova Southeastern University 
RANDALL W. RENTFRO 
Ph.D .. Florida Atlantic University 
ROBcRT . SELI..AN 
D.B.A., Nova Southeastern University 
JOHN T S~PII ETil 
Ph.D., Virginia Polytechnic Institute 
DELA: SE"'OU 
Ph.D .. McGill University 
01 ,_ St S 
Ph.D .. Florida Atlantic University 
51.. E r- TWOll " 
D.B.A., Nova Southeastern University 
t. \.. u_ 
D.B.A .. Nova Southeastern University 
'IN 
Ph.D .. Florida International University 
Ph.D .. New York University 
Visiting Professor 
D1st111guished Professo1 of Leadership Studies 
Ed.D .. University of Massacl,usetts 
off-campus 
student educational centers 
The concept of a traditional college experience is virtual at NSU's Huizenga 
School. You don't need to be on the main campus to get the full experience - we 
bring it to you. Regardless of where you call home - Jacksonville, Miami, Orlando, 
Tampa, West Palm Beach, Las Vegas, Jamaica or the Bahamas - everything that 
we offer is literally at your fingertips. Our off-campus Student Educational Centers 
bring our resources from the main campus and feed them directly to our students 
through microcomputer labs and videoconferencing equipment. It's a brave new 
world - the technology is out there. It's the role of higher education to utilize the 
advancements made, and NSU has taken that belief to the next level. 
Bachelor's, master's, and doctoral business programs are offered in all locations. 
These hubs of progressive learning are all staffed with full-time employees who, 
among other things, are equipped to handle your registration, enrollment, and 
financial aid needs. Our Student Educational Centers aren't Web sites - they're 
portals that will enrich your educational experience. They enhance an on-campus 
atmosphere for our students by offering chances to develop friendships, form 
study groups, and use videoconferencing equipment to connect students with our 
main Fort Lauderdale campus. Your education will be enhanced by these centers. 
They' re convenient and accessible, practical, and important. And they're yours as 
an NSU Huizenga student. 
Our goal as a center of innovative and effective higher education is to empower 
our students with the tools necessary to succeed. We want you to acquire a 
business degree in a successful and st raightforward manner, and our Student 
Educational Centers fac ilitate that while contributing to your personal and 
professional development. 
TO ACHIEVE STUDENT SATISFACTION, THE FOLLOWING SERVICES ARE 
CENTERS: 
• Convenient evening and weekend classes 
• Full degree online programs 
• Outstanding faculty members who are practicing professionals in their field 
• Computer lab access for all students, with full-time IT and media assistance on-site 
• Full-time staff to assist students with financial aid, registration, applications, 
or general program questions 
• Multiple compressed video suites for videoconferencing 
• Audiovisual tools (TVNCR, overhead projector, LCD overlay, etc .) 
• Internet connectivity 
• Not1ficat1on of important events through the use of mail, email, videos, 
and Web sites 
• Promotion and support of regional alumni organizations 
• Convenient parking 
• Office hours are 8:30 a.m. to 7:00 p.m. dunng the week, with additional 
support staff scheduled in the evenings and on weekends 
visit www.nova.edu/sec 
student educational centers 


tuition 
For a current list of tuition costs and other fees, please call the Office of Enrollment Services at 
(800) 672-7223 or the admissions manager whose card accompanied this brochure. 
financial aid 
With the availability of financial assistance, the cost of your business education can be more affordable. The Office of Student 
Financial Assistance administers NSU's financial aid programs, which include grants (undergraduate students), loans, scholarships, 
and student employment. The purpose of these programs is to provide monetary assistance to qualified students to meet their 
educational objectives. In add ition, professional financial aid counselors can help students plan the most efficient use of financial 
resources for their education. 
Need-Based Financial Aid 
Grants (except for the FRAG), Federal Work-Study, and subsidized Stafford loans are awarded on the basis of financial need. Students 
w ill not be charged any interest for a subsidized Stafford loan before the repayment period or during the deferment periods. 
Non-Need-Based Financial Aid 
The unsubsidized Stafford loan is not awarded on the basis of need. Students will be charged interest from the t ime the loan 
is disbursed until it is paid in full. Private/alternative loans are available through lending institutions and private organizations, 
i.e. , credit unions. 
Individuals interested in receiving Federal financial aid must complete and submit the Free Application for Federal Student Aid 
(FAFSA) to the Federal Student Aid Program. The preferred and fastest method for students to apply is online at www.fafsa.ed.gov. 
All undergraduate students (with certain exceptions as stated on the NSU financial aid Web site) must complete and submit the 
NSU State Aid Application to the Office of Student Financial Assistance in order to receive state aid, such as the Florida Resident 
Access Grant (FRAG) and the Florida Student Assistance Grant (FSAG). 
For more information on financial assistance, scholarship availabil ity, tips on completing the FAFSA, 
deadline dates and eligibility criteria, check the NSU financial aid Web site at w, 'W.nov :X....J•C\ $. 1....Jd 
or call the Office of Student Financial Assistance at (954) 262-3380 or toll-free at (800) 806-3680. 
scholarships 
Scholarships are available from numerous sources. For information regarding scholarships available, visit the Web site 
www.huizenga.nova.edu/admission!scholarships.cfm. It is important to check the Web site regularly, as scholarship information is 
updated throughout the year. 
Some of the free scholarship search services include: 
teL .fas b.com I www.smaxpn,ss.com I rww.collegeanswer.com 
The NSU Scholarsl1ip Resource Guide is available to students and provides an excellent source of 
information including tips on seeking scholarships. scholarship scams, writing tips. and sample thank 
you letters to write to donors. To request a guide. contact the Office of Student Financial Assistance 
at (954) 262-3380 or toll-free at (800) 806-3680. 
veteran's benefits 
For information on veteran's benefits. please contact tile Veteran 's Benefits Specialist. Office of Student 
Financial Services and Registration. 3301 College Avenue. Fort Lauderdale-Davie. Florida 33314-7796. 
The phone number is (954) 262-7236 or toll free (800) 541-6682. ext. 7236. 
Web site: 
tuition, financial aid, scholarships & veteran's benefits 
• encourages the student 
to develop a plan of action 
that will allow the 
student/alumnus to make 
successful career decisions 
• requires that an ongoing 
relationship be maintained 
with a career consultant 
to customize all of the 
possible options available 
to achieve their goals 
• supports students/alumni 
by increasing contacts 
with employers, recruiters, 
graduate/professional 
schools, and other 
resources 
• provides ongoing 
and consistent follow-up 
to reassess, explore 
options, and work towards 
a position of career success 
• career services 
The Office of Career Services provides career consult ing and job search assistance to students 
and alumni using the Career Track NSU Model. The Career Track Model is a partnership between 
the student/alumnus and Career Services to assist in reaching their chosen goals and career 
destination. 
Career Consulting: Using the Career Track Model, the Office of Career Services partners 
with Nova Southeastern University students and alumni to assist in planning a career and 
exploring opportunities as they relate to educat ional and career development. Career Services 
professionals work closely with academic programs to provide comprehensive career support 
to students and alumni including specific programming, events, and individualized consulting. 
Career Assessments: The Myers-Briggs Type Indicator is a self-report personality inventory. 
It can be used to help individuals identify preferred work environments, ro les, and functions. 
The Strong Interest Inventory assesses a person's interests in a variety of areas. Additionally, 
the inventory profiles responses as to what professions the person has similar interests to, 
as well as provides information about his or her interests and their relationship to the world of 
work. Additional online assessments are available on the Career Services Web page. 
eRecruiting: eRecruiting allows students to conveniently upload resumes and cover letters, 
search for jobs, and view workshops and on-campus recru iting schedules, as well as register 
personal, academic, and work experience information with the NSU Office of Career Services. 
Employers who are interested in recruiting NSU students can view resumes. Once registered, 
students and alumni wil l also receive email notices of upcoming events and other relevant 
career-related opportunit ies. 
Career Library: The Career Services library contains information about a variety of career 
related areas. There are also guidebooks for writing resumes and improving interviewing skills, 
guides offering job search strategies, and directories of employers as well as other information 
on organizations and industries. A variety of professional magazines, journals, and employment 
related newspapers are available in the Career Services library. 
Internships/Practical Experience: Gaining practical experiences is extremely important for your 
complete career development. Employers no longer look at just grades, but rather look for 
real-life experiences such as part-time work, co-op experiences, internships, or fu ll-time work 
that relate to their needs. For this reason, as well as determining which career is best suited for 
you, Career Services assists with getting started on the experiential development process. 
Career Programs: Throughout the year, Career Services provides workshops, seminars, guest 
speakers, and job fairs to bring the world of work c loser to our students. 
Job Fairs: Job fairs can be one of the best methods used in your job search. This provides the 
opportunity for students to connect with many employers from different industries. Learn who's 
who and which organizations are hiring in the future. 
Campus Recruiting: During the year, organizations visit the campus to conduct interviews with 
students and alumni. 
Resume Referral Service: Resume referral service is an added bonus to being connected with 
Career Services and having your resume viewed by employers through eRecruiting. Having a 
current resume uploaded will give Career Services the means to refer your resume to openings 
on your behalf. 
The Career Services Web site can be found at 
career-related services found on the Web. 
and provides links to I nany otl1er 
, 
II 
accreditation statement 
Nova Southeastern University is accredited by the Commission on Colleges of the Southern Association of Colleges and Schools 
(1866 Southern Lane, Decatur, Georgia 30033-4097, telephone number: 404-679-4501) to award associate's, bachelor's, master's, 
educational specialist, and doctoral degrees. 
Huizenga School accreditations 
• Internat ional Assembly for Collegiate Business Education (IACBE) 
www.iacbe.org 
• University Council of Jamaica (UCJ) 
www.ucjamaica.com 
memberships 
• American Council on Education (ACE) 
www.acenet.edu 
• Association of American Colleges and Universities (AAC&U) 
www.aacu-edu.org 
• Association to Advance Collegiate Schools of Business 
(AACSB International) 
www.aacsb.edu 
• College Board (CB) 
www. col/egeboard. com 
• Conference of Southern Graduate Schools (CSGS) 
www.csgs.org 
• Council of Graduate Schools (CGS) 
www.cgsnet.org 
• Florida Association of Colleges and Universities (FACU) 
www.facuflorida.com 
• Foundation for Independent Higher Education (FIHE) 
www.fihe.org 
• Independent Colleges & Universities of Florida (ICUF) 
www.icuf.org 
• National Association of Independent Colleges and 
Universities (NAICU) 
www.naicu.edu 
• National Association of Schools of Public Affairs and 
Ad ministration (NASPAA) 
www.naspaa.org 
• Southeast Florida Career Consortium of Private Universities 
(SFCC) 
www.nova.edu 
• Southern Association of College and University 
Business Officers (SACUBO) 
www.sacubo.org 
• Southern Regional Education Board's Electronic Campus 
(SREB) 
www.electroniccampus.org 
• University Cont inuing Education Association (UCEA) 
www.ucea.edu 
Nova Southeastern University's programs leading to professional degrees in management at the graduate level have been 
recognized by the National Management Association (NMA), a nationwide professional management development organization 
with sponsorship by and membership in the nation's leading business and industrial corporations. 
notice of nondiscrimination 
Nova Southeastern University admits students of any race, color, sex, age, nondisqualifying disability, religion or creed, or national 
or ethnic origin to all the rights, privileges, programs, and activities generally accorded or made available to students at the school, 
and does not discriminate in administration of its educational policies, admissions policies, scholarship and loan programs, and 
athletic and other school-administered programs. 
accreditation 
Ranked 25th among over 
1,500 U.S. universities 
for our volume of 
post-baccalaureate 
programs 
"Top 20 Cyber Universities" 
by Forbes Magazine 
"Top 100 Wired Universities" 
by U.S. News and 
World Report 
about nsu 
Nova Southeastern University was established in 1964 as an environment for lifelong 
learning - an institution where students could acquire the skills necessary to obtain 
leadership roles in business and other professions. As a not-for-profit institution, NSU 
was determined to bring the cohesion and interaction back to the student-professor 
relationship, and we have continued that tradition . 
Housed on a 300-acre main campus in Fort Lauderdale, Florida, NSU offers our 
students a progressive approach to education enhanced by dynamic educational 
centers and advanced programs. Our formula has produced a vast network of alumni 
who have acquired important roles with major businesses around the world . It's that 
success that's helped expand the range of academic and professional opportunities 
that we offer our more than 25,000 students. 
With time comes substantial advancement, and NSU is proof of that. Our significant 
achievements have made us the largest independent university in the southeastern 
United States, and the 7th largest independent, not-for-profit university in the nation. 
NSU is home to one of the nation's leading law schools, twice named the "Most Wired 
Law School in America." We offer a diverse choice of medical programs ranging from 
osteopathic medicine to pharmacy, optometry to allied health and nursing, and dentistry 
to medical sciences. We're ranked 25th among over 1,500 U.S. universities for our 
volume of post-baccalaureate programs. We're also proud to have been named one 
of the "Top 20 Cyber Universities" by Forbes Magazine and acknowledged by 
U.S. News and World Report as one of the "Top 100 Wired Universities." 
This year marks the unveiling of our history's most ambitious building campaign: 
The University Center, a 350,000 square-foot multi-use facility housing a sports arena 
with seating for 5,500 people (the second largest of its kind in Broward County), 
as well as a state-of-the-art Recreation and Wellness Center providing gymnasiums, 
fitness and weight rooms, racquetball , basketball and squash courts, a rock-climbing 
wall, and an Olympic-sized swimming pool. The Center will also house our performing 
arts facility - the new home of NSU's performing arts program endowed with a recital 
hall, studio facilities and a "black box" theater. We are thrilled about The University 
Center, as it will serve as the centerpiece for our renowned university and our 
greater community. 
And speaking of our community, Fort Lauderdale is by far one of the most appealing 
aspects of the NSU experience. It's the yachting capital of the world, enjoyed by 
millions as a world-class vacation destination. Our region - Miami and the Palm 
Beaches included - is home to numerous leading national and international 
corporations. Fort Lauderdale was recently ranked sixth in the country for job growth 
by Southern Business and Development, and, with an influx of technology companies 
making their home in South Florida, we're now referred to as the lnternetCoast. 
Nearby Miami is ranked fifth globally as the epicenter of the telecom industry, and it 
was recently dubbed by America's Network Weekly as "the de facto business capital 
of Latin America." The PC developed by IBM originated in South Florida - an innovation 
that led to our burgeoning area becoming home to a world-renowned group of 
Application Service Providers (ASPs), including leading companies such as 
Citrix Systems. 
about nsu I 
board of governors 2005 
Ronald H. Abraham Robert H. Larsen David B. Schu lman 
Joseph C. Amaturo Robin Levinson Robert C . Schweitzer 
Ronald G. Assaf Per-Olaf Loot Thomas H. Shea 
Marta T. Batmasian Wi lliam E. Mahoney, Jr. Jack A. Smith 
John P. Bauer William D. Matz Roy D. Smith 
Mitchell W. Berger Stephen C. McGi ll Allan C. Sorensen 
Donald E. Bowen Laurans A. Mendelson Norman D. Tripp 
Michael A. Carricarte Robert H. Mi ller Wil Trower 
D. Keith Cobb Charles B. Pearlman Thomas M. Tworoger 
Steven M. Cohen Omar Periu August Urbanek 
Linda Cooke Hamish C. Reed Tom Welch 
ltchko Ezratti Ramon A. Rodriguez 
Arthur J. Falcone John W. Ruffin, Jr. 
Sherry L. Friedlander David H. Rush 
Robert A. Kirland (Chairman of the Board) 
Kenneth V. Knight Paul M. Sallarulo 
entrepreneur hall of fame members 
EACH YEAR SINCE 1lil90 
NSU HAS HONORED 
COMMUNITY LEAOERS 
FOR THEIR SUCCESS 
AHO GENEROSITY. 
John E. Abdo 
Joseph C. Amaturo 
William J. Armstrong 
Ronald G. Assaf 
Ronald M. Bergeron 
Michael Bienes 
Shepard Broad 
Rick Case 
Armando M. Codina 
James A. Cummings 
Frederick A. Deluca 
Carl Desantis 
Alexander W. Dreyfoos, Jr. 
Michael S. Egan 
Robert L. Elmore 
Arthur J Falcone 
Leonard L Farber 
Ph1l l1p Frost 
Deceased 
George W. Gill, Jr. 
Steven J. Halmos 
Wi lliam D. Horvitz 
Harris "Whit" Hudson 
H. Wayne Huizenga 
Hans J. Hvide 
Edward E. Iacobucci 
George Dean Johnson. Jr. 
Keith Koenig 
Kevin Koenig 
Alan B. Levan 
Bernard Marcus 
William D. Matz 
James R. McKinley 
Thomas J Miller 
Albert J. M1niac1 
James M Moran 
Charles L Palmer 
board of governors & entrepreneur hall of fame members 
Louis w. Parker 
Kaye A. Pearson 
Garth c. Reeves 
Ramon A. Rodriguez 
Barry G. Ross 
Frederick G. Ruffner, Jr. 
David H. Rush 
Rowland Schaefer 
Jack A. Smith 
Kay Smit11 
rt A Steele Robe · 
Terry W. Stiles 
Morton Terry. D O. 
R. o av1d Thomas 
August Urbanek 


